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PULSE PROCESSING INDUSTRY

By BRUCE JOHNSTONE
Leader-Post

In less than three years, Saskcan Pulse Trading
Inc. of Regina has become one of the leading players
in the province’s growing pulse processing industry.

The announcement today that Saskcan has ac-
quired Saskatchewan Wheat Pool’s specialty seed
plant in Rosetown and taken over operation of
Crown Ag International’s 175,000 square-foot pulse
processing plant in Regina further solidifies its lead-
ership position.

Murad Al-Katib, president and CEO of Saskcan
Pulse, said the deal will essentially double the size
of the company in terms of pulse processing capacity
and number of employees, from 40 to 80.

Al-Katib said “the most significant’’ part of the an-
nouncement is the agreement with Crown Capital
Partners, a Regina-based investment fund manager,

which has a stake in both
Saskcan and Crown Ag, to
“assume control of opera-
tions of this particular facili-
ty’’ at 250 Henderson Dr.

“This company (Crown Ag)
has always been a sister com-
pany of ours,’’ said Al-Katib.
Both companies were creat-
ed in 2001 to take advantage
of the growing demand for
processing pulse crops, such
as lentils and chickpeas, in
the province. 

“We’re now going to take
another step and we’re actu-
ally going to take control of
the operations here and run
it as a processing company,
called Saskcan Processors.’’

While the name will
change, Crown Ag will con-
tinue to operate with the
same number of employees
and managers — about 30.
Even the Crown Ag name will
remain for customers who
appreciate the high quality of
the company’s products.

“This plant is really a
unique pulse processing

plant,’’ he said. “It does things that other plants can-
not do.’’ 

One advantage of Crown Ag’s plant is its use of
patented colour-sorting technology to “preserve the
identity’’ of the pulses, “from the truck right to the
customer’s processing plant,’’ Al-Katib said. ‘Identity
preservation’ is critical in an era of increased con-
cern about food safety, he added.

Cameron Johnson, president and CEO of Crown
Ag, said the ownership of the company won’t change,
but the marketing and merchandising of its products
will. “We’ve been very successful on the operational
side,. . . but we just haven’t had the results to cover
the costs. That’s why we want to focus on the process-
ing, because that’s what we’re good at.’’

Chris Selness of Crown Capital Partners said
Saskcan has succeeded in a tough market for the
pulse industry — with drought and bad growing con-
ditions in the last two years — because of strong
management and ownership, which includes Crown
Capital Partners and Arbel, a 59-year-old Turkish
pulse processing and marketing company.

Saskcan has had, if not the best, among the best fi-
nancial results  in the processing industry “in a pret-
ty difficult environment,’’ Selness said.

According to the provincial agriculture depart-
ment, farmers produced 2.4 million tonnes of special
crops in 2003 and 1.8 million tonnes in 2002, while
special crop processors had 5.7 million tonnes of ca-
pacity in 2002. 

While the Regina plant provides Saskcan an addi-
tional 50,000 tonnes of processing capacity, the Rose-
town facility processes another 30,000 tonnes of
pulse crops annually, from an area that supplies
about 40 per cent of the province pulse crop produc-
tion.  

“That (Rosetown acquisition) will solidify our
presence in one of the key growing areas of
Saskatchewan for lentils,’’ Al-Katib added.

The acquisition of the Rosetown seed plant from
the Pool for an undisclosed amount took effect June
24.

Regina’s Saskcan doubles
in size, changes its name

OPINION

It’s an all-too familiar steeplechase for
most parents. Pick up the kids at
school and spend the rest of the after-

noon and evening ferrying them to and
from piano lessons, soccer practice,  bal-
let recital and playdates. On weekends,
add hockey, swimming, gymnastics and
skating to the mix.

“There isn’t a lot of unstructured time
left for kids to just play, and it’s not some-
thing many adults remember to empha-
size,” says Glenn McLean of the Canadian
Parks and Recreation Association in Ot-
tawa. “But when it comes to developing
social skills, imagination, physical abili-
ties — and a lifetime habit of activity —
free play is critical.”

It’s also a highly competitive and fast-
growing global business.
As alarm about the aver-
age weight of children,
and their growing prefer-
ence for video games and
other solitary, sedentary
occupations, becomes in-
creasingly widespread,
there is a heightened fo-
cus on playgrounds and
other traditional venues
for physical activity.

The proliferation of li-
censed day care facili-
ties, which must install
play equipment that meets certain stan-
dards, has also contributed to surging de-
mand. “It’s quite a cut-throat business,
very competitive,” notes David Romano
of the Outdoor Play Company in Alder-
grove B.C., a manufacturer and designer
of playground systems. “We’re up against
some big U.S. rivals in this market.”

Another reason why the playground is
making a comeback: In an increasingly
global, technology-driven era, it has be-
come a place where neighborhoods con-
nect. And given government funding cuts
at all levels, the impetus behind play-
grounds has shifted from public to in-
creasingly private-sector hands.

Given that the design, construction and
installation of a playground ranges from
$20,000 to $125,000 in Canada (one “event”
like a slide or climbing apparatus typical-
ly costs about $2,000 to $3,000), it takes
considerable community commitment to
build and maintain a playground. That
amount is just for equipment. On top of
that are site preparation, installation, sur-
facing, maintenance and other related
costs.

“It’s quite common for a playground to
take two or three years to develop be-
cause the financing is such a challenge,”
says Romano. 

Adds Jody Marr of Winnipeg-based
Playgrounds-R-Us: “It’s all very grassroots
stuff — bake sales, car washes, corporate
sponsors and donors. That’s where the
money comes from now, with the excep-
tion of some provincial grants here and
there.”

The need to finance playgrounds pri-
vately has escalated to the point where
most suppliers offer complimentary
fundraising consulting to prospective
client groups.

“It’s a standard part of what our net-
work of distributors do now — offer local
market advice and strategy on raising
money to pay for playground equipment,”
says Deanna Gaetz of Romperland, a
manufacturer with continent-wide sales,
based in Humboldt, Sask.

One reason why the market for play-
grounds has grown despite such con-
straints is the introduction of new safety
standards, in part spurred by the fear of
liability. Staring in 1998, when the Cana-
dian Standards Association’s playground
guidelines became full-fledged stan-
dards, hundreds of playgrounds across
Canada were ripped out. About the same
time, worries about the use of pressure-
treated wood — which contains arsenic —
swept through the sector.

Playgrounds rebuilt around that time
were almost universally condemned for
reflecting safety concerns rather than ap-
peal for children. Since then, McLean
adds, a new balance has emerged, in part
because of initiatives like the Playground
Safety Institute in Leduc, Alta., which of-
fers courses and certification for play-
ground “auditors.”

In addition to making playground
equipment that meets comprehensive cri-
teria in Canada and the United States, the
industry is prone to trends.

From the “independent” play installa-
tions such as slides, swings and monkey
bars in the 1960s and 1970s, there was a
pronounced move to “composite” play-
grounds that typically featured elaborate
structures in the shape of castles or boats,
or what some refer to as the “Disney”
phase of evolution.

The current trend is to re-invent classic
childhood diversions such as large climb-
ing rocks and trees in a high tech style.
“The idea now is that structures are too
restrictive and it’s important for kids to
have to think about how to approach an
installation, not have it set out for them,”
says Marr. “It replicates the experience of
climbing a tree.”

The only question that remains, given
adult input into these childhood havens,
is this: If you build it, will they play?
■ Deirdre McMurdy is co-host of Global TV’s Money-
wise program.

Parents
must find
time for

play time
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Chris Selness, left, a partner with Crown Capital Partners, stands with Murad Al-Katib, presi-
dent and CEO of Saskcan Pulse Trading, and Cameron Johnson, president and CEO of
Crown Ag International, in the seed cleaning plant, 250 Henderson Drive, Saskcan acquired
Wednesday.
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Regina’s CDI College of Business
Technology and Health Care at 1870
Albert St. is closing down in 2005,
along with nine other campuses in
Canada, the U.S. parent company an-
nounced this week. 

While the parent company,
Corinthian Colleges Inc. of Santa Ana,
Calif., refused to disclose the number
of students attending the Regina cam-
pus, a spokeswoman said the average
attendance at each campus was about
100 students.

Corinthian Colleges Inc. said in a
news release that 1,000 or so students
currently enrolled in the 10 Canadian
CDI campuses earmarked for closure
would be “trained out.’’

During the next 12 months, stu-
dents will be allowed to complete
their courses and receive career
placement services, but no new stu-
dents would be registered. 

“All students will be given the op-
portunity to finish the courses they’re
enrolled in,’’ said Cecilia Wilkinson, a
spokeswoman for Corinthian Col-
leges. 

Wilkinson said the company oper-
ates about 100 campuses across Cana-
da and the U.S. and periodically
assesses them in terms of meeting stu-
dent population, revenue and cash
flow goals.

“They look at the campuses that are
candidates for consolidation and that
aren’t meeting their goals for student
population and revenues. They may
not be meeting the needs of the com-
munity, either,’’ she said.

The Canadian schools slated for
closure had revenues of $6 million US
in fiscal 2004, but the company said it

will lose money on the “train-outs’’
equivalent to one to two cents per
share.

The train-outs are expected to be
completed in April 2005. The other
campuses affected are located in Que-
bec, Ontario, Alberta and B.C.  

David Moore, chairman and CEO of
Corinthian Colleges, said the compa-
ny has invested $2.3 million US in its
Canadian schools since August 2003
and plans to spend $6 million US in
the 2005 fiscal year on capital im-
provements, including the addition of
80,000 square feet of classroom space.

Local CDI College to close its doors

By Leader-Post staff
and The Canadian Press

Construction activity fell 5.2 per cent
in the province to $74.3 million in May
from $78.4 million in April, largely due
to a 20-per-cent decline in non-residen-
tial construction, according to Statistics
Canada. 

For the first five months of the year,
the value of building permits in the
province was down 8.3 per cent to $305.9
million from $333.5 million. 

The value of building permits issued

by municipalities plunged in May to the
lowest level in nine months as contrac-
tors backed away from both residential
and non-residential projects.

The value of building permits retreat-
ed 9.5 per cent in May to $4.1 billion af-
ter an exceptional month in April,
Statistics Canada said Wednesday.

“Builders took out permits worth $2.7
billion for housing in May, down 12.7 per
cent from April,” a decline that came on
the heels of a $3.1-billion record high in
April.

“In the non-residential sector, con-

struction intentions fell 2.4 per cent to
$1.4 billion.”

The decline in May came in large part
from Ontario, where the value of hous-
ing permits fell 27.9 per cent to $1 bil-
lion from a record $1.4 billion in April.

The survey covers 2,350 municipali-
ties representing 95 per cent of the pop-
ulation.

In the first five months of this year,
municipalities issued $21.7 billion in
permits, up 6.4 per cent from the same
period in 2003.

“The cumulative value for housing

permits totalled $14.5 billion, a 16.9 per
cent growth from the same period in
2003. In contrast, non-residential per-
mits declined 10.2 per cent to $7.1 bil-
lion.”

“Declines in the non-residential sec-
tor were led by a 15.2 per cent slide in
the value of institutional permits to $394
million.

The commercial sector slipped 3.9
per cent to $724 million.

Industrial building permits rebound-
ed 30.6 per cent from April to $279 mil-
lion.

Provincial construction starts fall in May
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”
Murad Al-Katib
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